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back to life.
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Launching  
Polaroid HOOP  
at CES 2017 



Creating a buzz for an old time classic  
at the world’s largest tech show. 



As part of their presence at CES 2017, c+a Global (licensee of a number of 
Polaroid products) tasked the UP team with the launch of  brand new product, 
the Polaroid HOOP. New to the market the Polaroid HOOP provides a smart and 
simple home video and surveillance technology that can be used in multiple 
ways in and around the home. Images are streamed live, remotely and securely 
to your mobile device from anywhere.

POLAROID HOOP
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UP created the campaign line: Home. Life. Security. Connected, In an Instant.  
to compliment the existing Polaroid campaign: Live. Print. Share. (also created  
by UP) in order to tie the two, otherwise separate, expo booth spaces together. 

POLAROID HOOP
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CES 2017 POLAROID HOOP BOOTH
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Once the campaign line was set the teams started work on  
creating graphics for the space, starting with the product itself  
which was captured in stunning detail by the UP team of animators 
in CGI.  

Panels across the full booth were then created bringing the  
product into context around the home, resulting in a high  
quality, clean and sophisticated booth environment. 
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EXTERIOR DISPLAY PANELS WITH SMART PHONE MONITOR
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INTERIOR DISPLAY PANELS
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We immediately set to work creating the Live. Print. Share. In an instant. campaign, 
championing the core products Snap, SnapTouch, Zip and Cube. With such a vast 
space to fill and artwork required for both the booth and all outdoor media, the team 
set to work on creating a suite of campaign images to bring the campaign to life. With 
such limited time available and no time for a shoot, images were created by our 
skilled creative teams, retouching the products into scenes to great effect. On the 
opening of CES our images were seen from bus stops to park benches, and from  
escalators to the badge pick up kiosks all over the convention centre. 

AROUND CES 2017
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